PUBLIC NOTICE
Due to severe inclement weather and associated existing
and potential power outages, the Bridgeport City Council
Meeting to be conducted by Zoom/Teleconference on
Monday, February 1, 2021 at 7:00 p.m., is hereby
CANCELLED.
Public Speaking requests for February 1, 2021 are also
CANCELLED and RESCHEDULED to February 16,
2021 at 6:30 p.m.

ATTEST:

LYDIA N. MARTINEZ
CITY CLERK

AGENDA
CITY COUNCIL MEETING
MONDAY, FEBRUARY 1, 2021
7:00 p.m.
This meeting will be conducted by teleconference.
The public may listen into this meeting by calling the following conference line and then
entering the conference code:
Dial-In Number: (929) 436-2866
Meeting ID: 381 083 245
Prayer
Pledge of Allegiance
Roll Call
MINUTES FOR APPROVAL:
Approval of City Council Minutes: January 4, 2021
ITEMS FOR IMMEDIATE CONSIDERATION:
20-20

Communication from Central Grants re: Grant Submission: United Way of
Coastal Fairfield County Impact Philanthropy Fund – COVID Relief for
Residents in Need (#21480), FOR IMMEDIATE CONSIDERATION.
COMMUNICATIONS TO BE REFERRED TO COMMITTEES:

18-20

Communication from Mayor re: Appointment of Dr. Lesly J. Valbrun (U) to the
Ethics Commission, referred to Miscellaneous Matters Committee.
RESOLUTIONS TO BE REFERRED TO BOARDS, COMMISSIONS, ETC.:

19-20

Resolution presented by Council President Nieves re: Proposed resolution to
review and amend the Bridgeport City Council Rules of Order as Adopted on
December 7, 2020, referred to Special Committee on Governance.

21-20

Resolution presented by Council President Nieves re: Proposed Amendments
to the Municipal Code of Ordinances, amend Chapter 8.90 – Regulation of the
Sales and Marketing of Tobacco Products, referred to Ordinance Committee.
MATTERS TO BE ACTED UPON (CONSENT CALENDAR):

*17-20

Ordinance Committee Report re: Resolution for the City Attorney to draft an
ordinance Prohibiting Targeted Residential Picketing within 300 Feet of the
Property Line of Certain Residential Dwellings.

*37-19

Economic and Community Development and Environment Committee Report
re: Resolution for the Paving and Development of the Municipal Surface
Parking Lot at the corner of East Main Street and Nichols Street, DENIED.
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MATTERS TO BE ACTED UPON (CONSENT CALENDAR) CONTINUED:
*145-19

Economic and Community Development and Environment Committee Report
re: Resolution to Ensure Public Spaces Reflect Diversity and Values, DENIED.

*08-20

Economic and Community Development and Environment Committee Report
re: Resolution urging the Federal Government to pass the Energy Innovation
and Carbon Dividend Act (H.R. 763) in order to address the current climate
emergency as so declared this day.

*10-20

Miscellaneous Matters Committee Report re: Settlement of Pending Litigation
with Bridgeport Firefighters Local 834.
MATTERS TO BE ACTED UPON:

137-19

Education and Social Services Committee Report re: Resolution to Review the
Use of Bridgeport Police as School Resource Officers.
UNFINISHED BUSINESS:

196-19

Ordinance Committee Report re: Amendment to the Municipal Code of
Ordinances, amend to add New Chapter 12.17 – Establishing an Honorary
Street Naming Program in the City of Bridgeport.
(Special Note: All items listed on the agenda can be found on the City Clerk’s website within
24 hours of meeting: City Council Agendas/Minutes; City Council; 2020-2021;
Full/Minutes/Size; 2021-02-01 pdf)

THE FOLLOWING NAMED PERSON HAS REQUESTED PERMISSION TO ADDRESS THE CITY COUNCIL
ON MONDAY, FEBRUARY 1, 2021 AT 6:30 P.M. THIS MEETING WILL BE CONDUCTED BY
ZOOM/TELECONFERENCE. THE FOLLOWING NAMED PERSON MAY DIAL INTO THIS MEETING TO
SPEAK BY CALLING THE FOLLOWING CONFERENCE LINE AND THEN ENTERING THE
CONFERENCE CODE:
DIAL-IN NUMBER#: (929) 436-2866
MEETING ID#: 381 083 245
NAME

SUBJECT

Ellie Angerame
Executive Director
Green Village Initiative
497 Laurel Avenue
Bridgeport, CT 06605

Sharing how Green Village Initiative’s
organization adapted for the community
during the pandemic and asking for
intentional communication with the Council
in 2021.

Chapter 8.90 - REGULATION OF THE SALES AND MARKETING OF TOBACCO PRODUCTS[4]

Footnotes:
--- (4) --Editor's note— An Ordinance dated January 22, 2019 , amended Ch. 8.90 in its entirety to read as
herein set out. Former Ch. 8.90, §§ 8.90.010—8.90.070, pertained to regulation of the marketing of
tobacco products to children, and derived from an Ord. dated March 15, 1999; an Ord. dated Nov. 1,
1999; an Ord. dated Nov. 3, 2008; an Ord. dated May 16, 2016 .

8.90.010 - Short title.
This chapter shall be known and may be cited as the "Bridgeport tobacco sales and marketing
ordinance."

(Ord. dated 1/22/19 )
8.90.020 - Purpose of chapter.
A.

It is declared to be the public policy of the city to reduce the exposure of its children to the marketing
of tobacco products in order to promote their health, safety and welfare. The city finds that the use of
tobacco products has prevalent, material, and predictable deleterious impacts on the health of
individuals and is therefore a significant threat to the public health of its inhabitants. Thousands of
users of tobacco products and other individuals exposed to second-hand smoke die or are stricken
with illnesses every year that are attributed to tobacco use. Tobacco advertising, whether intended to
promote tobacco use or only to compete for market share, has the consequence of promoting
tobacco use. Tobacco advertising helps significantly to induce children and older youth to initiate
tobacco use. Children and older youth are more receptive than adults to the clever images and
messages contained in tobacco advertising and are likely to purchase the most heavily-advertised
brands. Exposure to tobacco marketing, adult smoking, and peer smoking are the greatest risk
factors for teenage children and older youth that decide to smoke. Of these, exposure to marketing is
the greatest risk factorThe U.S. Surgeon General has established that there is a causal relationship
between advertising and promotional efforts of tobacco companies and youth and young adult
initiation and use of tobacco. The prohibition on sales to children and older youth is useful but is
insufficient alone to discourage tobacco use among children and older youth.

B.

The city believes that additional measures must be taken to reduce the exposure of minors to
tobacco advertising. Pursuant to the statutes of the State of Connecticut, the city has the power to
regulate and prohibit any trade or business which is or may become prejudicial to public health and
may make lawful regulations and ordinances in furtherance of public health. Therefore, to encourage
the protection of the public health, the city seeks to reduce the exposure of children and older youth
to tobacco sales, marketing and use by taking measures that include:
1.

Prohibiting certain outdoor advertising in public places and certain indoor advertising of tobacco
products in places likely to be frequented by children and older youth;

2.

Prohibiting the marketing of tobacco products in proximity to schools, parks and other locations
frequented by children and older youth;

3.

Prohibiting certain tobacco marketing methods that are aimed at children and older youth or are
likely to induce or encourage the use of tobacco products among children and older youth;

4.

Creating a permit system with penalties as a means of enforcing the requirements of this
chapter on those who sell tobacco products; and

5.

Prohibiting the use of tobacco products at all Bridgeport public schools.

C.

It is declared to be the public policy of the city to reduce youth access to tobacco products to
promote the health, safety, and welfare of Bridgeport's youth. Raising the minimum legal sale and
distribution age for all tobacco products to twenty-one (21) reduces access to these products by
youth, as teens often acquire such products from social networks, including older friends: the vast
majority of those providing nicotine and tobacco products for youth aged seventeen (17) and under
are themselves between eighteen (18) and twenty (21) years old and are able to purchase legally.

D.

Select findings from the 2017 Connecticut School Health Survey reflect over one-third of
Connecticut high school students (nearly fifty-nine thousand (59,000)) report having ever tried some
form a tobacco and current tobacco use is reported at 17.9%. The YTS survey shows the vast
majority of youth are using flavored tobacco products, e-cigarettes and vaping devices, and although
cigarette smoking has decreased among Connecticut youth, the use of electronic cigarettes and
vaping devices continues to increase at an alarming rate, with current use reported at 14.7% , and
shows usage increasing with age. When asked how they accessed these products, the majority of
youth surveyed (59.3%) reported they obtained their e-cigarettes from a friend.

DE.

The Institute of Medicine predicted in a 2015 report that raising the minimum legal sales age for
tobacco products to twenty-one (21) nationwide will have a substantial positive impact on public
health and provide long-term declines in smoking rates by reducing tobacco initiation among
adolescents aged 15-17 by twenty five (25) percent and overall prevalence of tobacco use by twelve
(12) percent.

E.

Select findings from the 2019 Youth Risk Behavior Survey show that 28.7% of Connecticut high
school students are current tobacco uses, 27.0% are current e-cigarette users, and of those current
e-cigarette users, 31.5% are frequent users (use on 20+ days/month). Frequent use is a strong
indication of addiction.

F.

The tobacco industry has a long history of targeting kids with flavored products and flavors play a key
role in youth initiation and continued use of tobacco products. Eight out of ten youth who have ever
used a tobacco product initiated with a flavored product.

G. E-cigarettes are sold in over 15,000 flavors, from mint and menthol to gummy bear and cotton candy.
82.9% of youth e-cigarette users use flavored products and 70.3% of current youth e-cigarette users
say they use e-cigarettes “because they come in flavors I like.”
H.

About half of all youth smokers use menthol cigarettes. Menthol cools and numbs the throat and
reduces irritation, making menthol cigarettes an appealing option for youth who are initiating tobacco
use. The U.S. Food and Drug Administration has concluded that menthol cigarettes lead to
increased smoking initiation among youth and young adults, greater addiction, and decreased
success in quitting smoking. In addition to their popularity among youth, menthol cigarettes are
disproportionately used by communities of color.

I.

The city believes that additional measures must be taken to reduce youth access to all Tobacco
Products. Pursuant to the statutes of the State of Connecticut, the city has the power to regulate and
prohibit any trade or business which is or may become prejudicial to public health and may make
lawful regulations and ordinances in furtherance of public health. Therefore, to encourage the
protection of public health, the city seeks to prevent and reduce youth access to tobacco products by
taking measures that include:
1.

Prohibiting the sale of all tobacco products to persons under the age of twenty-one (21).

2.

Requiring tobacco retailers to verify age by examining valid identification.

3.

Requiring tobacco retailers to display signage that informs persons "The sale of tobacco or
nicotine products or devices to persons under 21 is prohibited."

4.

Prohibiting the sale of all flavored tobacco products.

5.

Using existing tobacco permit system as a means of enforcing the requirements of this Chapter.

(Ord. dated 1/22/19 )
8.90.030 - Definitions.
When used in this chapter, the following words and terms shall have the following meanings:
"Public park" means any public park of the city, whether designated as a park, park land, open
spaces or recreation areas on the master plan of the city or on local zoning, assessment, engineering or
geographic information system maps, as well as any other location used as a park within the city.
"Public place" means any public area, including public parks and public schools, where a tobacco
advertisement is located or from which a tobacco advertisement on public or private property can be
seen, including, but not limited exclusively to, advertisements on billboards, buildings, store fronts, public
transportation vehicles including buses, taxicabs, ferry boats, government buildings, government real
property, and tobacco advertisements at all places of public convenience frequented or likely to be
frequented by children and older youth, including without limitation sports or entertainment facilities, fields
and arenas open to the public, except for adult establishments such as bars, nightclubs and other places
of public entertainment where children and older youth are excluded by law.
A "public place" does not mean or include any location intended to be visible only by those inside a
premises, a private residence or a multiple dwelling unit.
"Public school" includes all pre-school, elementary, intermediate and high schools, and all other
schools that come under the jurisdiction of the board of education.
“Electronic smoking device” means any device that may be used to deliver any aerosolized or
vaporized substance to the person inhaling from the device, including, but not limited to, an e-cigarette, ecigar, e-pipe, vape pen, or e-hookah. Electronic smoking device includes any component, part, or
accessory of the device, and also includes any substance that may be aerosolized or vaporized by such
device, whether or not the substance contains nicotine. Electronic smoking device does not include
drugs, devices, or combination products authorized for sale by the U.S. Food and Drug Administration, as
those terms are defined in the Federal Food, Drug, and Cosmetic Act.
“Flavored tobacco product” means any tobacco product that imparts a taste or smell, other than the
taste or smell of tobacco either prior to, or during the consumption of, a tobacco product, including, but
not limited to, any taste or smell relating to fruit, menthol, mint, wintergreen, chocolate, cocoa, vanilla,
honey, or any candy, dessert, alcoholic beverage, herb, or spice.
"Tobacco" or "tobacco products" means any product containing, made, or derived from tobacco or
nicotine, whether natural or synthetic, that is intended for human consumption or is likely to be consumed,
whether smoked, heated, chewed, snorted, sniffed, absorbed, dissolved, inhaled or ingested by any other
means, including, but not limited to, cigarettes, e-liquids, cigars, little cigars, pipe tobacco, chewing
tobacco, snuff, or snus. "Tobacco" or "tobacco products" also means electronic smoking device and any
substance that may be aerosolized or vaporized by such device, whether or not the substance contains
nicotine; or any component, part, or accessory of 1) or 2), whether or not any of these contains tobacco or
nicotine, including, but not limited to, filters, rolling papers, blunt or hemp wraps, hookahs, flavor
enhancers, or pipes. delivery systems, including any device that can be used to deliver aerosolized or
vaporized nicotine or any other substance to the person inhaling from the device including, but not limited
to, e-cigarettes, e-cigars, e-pipes, vapor products, or e-hookahs. "Tobacco" or "tobacco products" also
means any component or accessory used in the consumption of tobacco products, whether or not they
contain nicotine, including, but not limited to, filters, cartridges, pods, pens, rolling papers, or pipes.
"Tobacco" or "tobacco products" does not include drugs, devices, or combination products
authorized for sale as a tobacco cessation product approved by the U.S. Food and Drug Administration,
as those terms are defined in the Federal Food, Drug and Cosmetic Act.
"Tobacco advertisement" means the use of any promotional material in any media to market tobacco
products or to promote tobacco use, including the sponsorship of sporting or entertainment events or the
sponsorship of individual teams, entrants or competitors, advertising the sale or promoting the use of
tobacco products in a public place, except retailers of tobacco products who may use only tombstone

advertising after such retailer obtains a tobacco marketing permit pursuant to this chapter. A "tobacco
advertisement" does not include advertisements on commercial vehicles used for transporting tobacco or
tobacco products or any sign that contains the name or slogan of the business located within the
premises on which such sign is located, provided such sign does not contain a brand name of a tobacco
product.
"Tobacco permit" means the permit specified herein which must be obtained from the health
department by every Tobacco Retailer which sells or offers for sale tobacco products directly to the
public.
"Tobacco retailer" means any individual, firm, partnership, joint venture, association, joint stock
company, corporation, unincorporated business entity, or any other group or combination acting as a unit
that owns or operates, any manufacturer, producer, distributor, supplier, wholesaler or retailer of tobacco
products. "Tobacco retailer" does not mean the employees of an owner or operator of any manufacturer,
producer, distributor, supplier, wholesaler or retailer of tobacco products. a business selling or offering for
sale tobacco products to consumers.
"Tobacco sale" means the actual retail sale, including both face-to-face and delivery sales and all
self-service sales methods, and free distribution or giveaway of tobacco products alone or in combination
with other goods, services, merchandise or marketing promotions, as well as the sale or distribution of
individual cigarettes or cigars or the sale or distribution of a lesser number of cigarettes or cigars than the
advertised count on a typical pack or container.
"Tombstone advertisement" means the posting in public view of announcements as to the availability
of tobacco products and the price thereof on a sign or signs, which shall be in a black-and-white format
only and may not contain logos, artwork, imagery, slogans or opinions about tobacco products or promote
the use thereof.

(Ord. dated 1/22/19 )
8.90.040 - Prohibited practices.
A.

Tobacco advertisements are prohibited in public places as specified in this chapter.

B.

Tobacco sales are prohibited by vending machine or other self-vending methods except in places
where persons under the age of twenty-one (21) are not permitted access.

C.

Marketing of tobacco products is prohibited in the locations, and in the manners, specified in this
chapter.

D.

Tobacco sales are prohibited except in accordance with this chapter after obtaining a tobacco permit
described in Section 8.90.050.

E.

Use of tobacco products is prohibited on public school property.

F. No tobacco retailer shall sell or offer for sale any flavored tobacco product, or display, market, or
advertise for sale in this city any flavored tobacco product.

There shall be a rebuttable presumption that a tobacco product is a flavored tobacco product if a
tobacco retailer, manufacturer, or any employee or agent of a tobacco retailer or manufacturer has:
1. Made a public statement or claim that the tobacco product imparts a taste or smell other
than the taste or smell of tobacco;
2. Used text or images, or both, on the tobacco product’s labeling or packaging to explicitly or
implicitly indicate that the tobacco product imparts a taste or smell other than tobacco.

(Ord. dated 1/22/19 )
8.90.050 - Minimum legal sales age, signage, and enforcement.
A.

No Tobacco Retailer shall themselves, or through any agent, employee, or representative, give, sell,
barter, or otherwise distribute any tobacco product to any person under twenty-one (21) years of
age, or sell or offer to sell any flavored tobacco product.

B.

Each person selling or otherwise distributing tobacco products shall verify the age of the purchaser
by means of a government-issued photographic identification containing the bearer's date of birth
demonstrating that the purchaser is twenty-one (21) years of age or older. Verification is required for
any persons who appears to be under the age of thirty (30).
1.

That a person appeared to be over the age of twenty-one (21) shall not constitute a defense to a
violation of this Chapter. If a person fails to provide adequate proof of age, the Tobacco Retailer
or the Tobacco Retailer's agent, employee, or representative shall not sell any tobacco product
to the person.

C.

"THE SALE OF TOBACCO OR NICOTINE PRODUCTS OR DEVICES TO PERSONS UNDER 21
IS PROHIBITED" signs shall be legibly printed in letters at least one inch high and shall be posted
clearly and conspicuously in every location where the products are available for purchase. Signage
shall be in multiple languages as needed to be consistent with other facility postings.

D.

Selling or otherwise distributing tobacco products in any place that does not have a sign posted in a
conspicuous place is prohibited by law and punishable consistent with this Chapter.

E.

This Section Chapter shall be enforced by the Bridgeport Health Department or its designated
agent(s).
1.

F.

From time to time, but at least twice per year, the Bridgeport Health Department shall conduct
unannounced compliance checks. The Bridgeport Health Department shall conduct compliance
checks to ensure that no flavored tobacco products are being sold or offered for sale,
and by engaging persons between the ages of eighteen (18) and twenty (20) to enter licensed
premises to attempt to purchase tobacco products. Unannounced follow-up compliance
check(s) of all non-compliant tobacco retailers are required within three months of any violation.
The results of all compliance checks and inspections shall be published by the Bridgeport
Health Department at least annually.

Any citizen who desires to register a complaint pursuant to this Chapter may do so by contacted the
Bridgeport Health Department or its designated agent(s), and the Bridgeport Health Department or
its designated agent(s) shall investigate.

(Ord. dated 1/22/19 )
8.90.060 - Tobacco permit procedure.
A.

All tobacco sales by retailers which commence operations after the effective date of this chapter
shall be made only after obtaining a tobacco permit from the health department on a form provided
and upon a demonstration of compliance with this chapter. All retailers existing prior to the effective
date of this ordinance may continue to make tobacco sales until December 31, 1999. Starting
January 1, 2000, all such retailers must obtain a tobacco permit pursuant to this chapter.

B.

The permit fee shall be one hundred fifty dollars ($150.00) per calendar year, or a pro rata portion
thereof based upon the number of months during the calendar year in which such retailer was in
operation. The permit fee shall be reviewed and adjusted annually by the Bridgeport Health
Department. The fee for a tobacco permit should cover the administrative cost for licensing,
education and training, retail inspections, and unannounced compliance checks as outlined in this
Chapter.

C.

The duration of a permit shall be for one calendar year.

D.

A permit shall not be transferred from one Tobacco Retailer to another or from one location to
another.

E.

No permit shall be issued or renewed to an establishment unless the Tobacco Retailer signs a form
stating that the Tobacco Retailer has read this Chapter and has provided training to all employees on
the sale of tobacco products. Such training shall include information that the sale of flavored tobacco
products is prohibited, tobacco product sales to persons under twenty-one (21) years of age is
illegal, the types of identification legally acceptable for proof of age, and that sales to persons under
twenty-one (21) years of age shall subject the Tobacco Retailer to penalties.

F.

All permitted premises must be open to inspection by the Bridgeport Health Department during
regular business hours.

G.

A permit shall be displayed at all times and shall be exhibited to any person upon request.

H.

No Tobacco Retailer shall engage in the sale of tobacco products without a valid permit.

(Ord. dated 1/22/19 )
8.90.070 - Violations and Penalties.
A.

Violations of this chapter by a tobacco retailer shall be punishable by fine or suspension or
revocation of the permit, as follows:
1.

Upon a first violation of this chapter, the health department shall impose a fine of $150.00.

2.

If a second violation is issued within a thirty-six (36) month period, in addition to the monetary
fine of one hundred fifty dollars ($150.00), the tobacco marketing permit shall be suspended for
a period of seven calendar days.

3.

If a third violation is issued within a thirty-six (36) month period, in addition to the monetary fine
of one hundred fifty dollars ($150.00), the tobacco permit shall be suspended for thirty (30)
days.

4.

If a fourth violation is issued within a thirty-six (36) month period, in addition to the monetary fine
of one hundred fifty dollars ($150.00), the tobacco permit shall be revoked.

B.

Each violation, and every day in which a violation occurs or continues, shall constitute a separate
offense. The decision that a violation has occurred shall be in writing mailed to the tobacco retailer
by the Bridgeport Health Department, the notice should specify the chapter and section with which
the tobacco retailer is in violation no later than thirty (30) days from the date of the violation. Tobacco
retailers have the right to appeal civil penalties in accordance with this Chapter.

C.

Upon suspension or revocation of a tobacco permit, all tobacco products shall be removed from the
premises. Failure to remove shall constitute a separate violation punishable by a fine to be set by the
Bridgeport Health Department for each and every day of noncompliance.

D.

A tobacco permit issued under this Chapter may also be denied, suspended, or revoked by the
Bridgeport Health Department through written notice should the Tobacco Retailer or Tobacco
Retailer's agent, employee, or representative, directly or indirectly:
1.

Sell tobacco products without a valid tobacco permit

2.

Fail to pay fines issued in accordance with this Chapter

3.

Have a tobacco retail sales license revoked within the preceding twelve (12) months of the date
of application.

4.

Fail to provide required information on the application for a tobacco permit or provide false or
misleading information on an application for a tobacco permit.

5.

Violate federal, state, or local tobacco product sales and use laws

E.

Violations of this chapter by an advertiser, marketer or promoter of tobacco products or promoting
the use thereof, other than a retailer, shall be punishable by a fine of one hundred fifty dollars
($150.00) per day for each day that such violation continues beyond the tenth day after such
violation is issued.

F.

All fines collected from violations of this Chapter are to be deposited into a fund administered by the
Bridgeport Health Department to cover the administrative costs for licensing, education and training,
retail inspections, unannounced compliance checks, and the regulation of marketing of tobacco
products.

G. Notwithstanding any law to the contrary, no enforcement agent, police officer, peace officer or other
law enforcement officer may stop, question, search or arrest any person: (A) on grounds of or in
relation to possession, consumption or purchase or any tobacco product subject to this Chapter[PS1];
or (B) for the purpose of inquiring or determining how or from what person or entity the person
obtained any tobacco product subject to this Chapter[PS2].

(Ord. dated 1/22/19 )
8.90.080 - Phase-in applicable to certain businesses.
If a retailer or other business owner can demonstrate to the reasonable satisfaction of the health
department within sixty (60) days of the effective date of this chapter that it has entered into written
agreements that existed on or before April 1, 1999, pertaining to the sale, advertisement, vending
machine or other self-service sales method or other marketing of tobacco products that would otherwise
be prohibited by this chapter, and further demonstrates that such written agreements would be materially
violated or cancelled upon the enforcement of this ordinance against such retailer or business owner, the
health department may issue an appropriate waiver of the strict enforcement of one or more of the
provisions of this chapter, but only as to such specific business relationship, which waiver shall not be
granted for a period in excess of two years from the effective date hereof.

(Ord. dated 1/22/19 )
8.90.090 - Public education.
The Bridgeport Health Department shall engage in a continuing public health education program to
explain and clarify the purposes and requirements of this Chapter to citizens affected by it, and to guide
tobacco retailers in their compliance. The program may include publication of a brochure for affected
tobacco retailers explaining the provisions of this Chapter and signage mandated by this Chapter.

(Ord. dated 1/22/19 )
8.90.100 - Rulemaking authority.
The Bridgeport Health Department is hereby authorized to promulgate rules and regulations to carry
out the purpose and intent of this Chapter in order to protect the public health, safety, and welfare.

(Ord. dated 1/22/19 )
8.90.110 - Liberal construction.

This article shall be liberally construed so as to further its purposes.

(Ord. dated 1/22/19 )
8.90.120 - Severability.
The provisions of this section Chapter are hereby declared severable, and if any provision, clause,
sentence, or paragraph of this section Chapter or the application thereof to any person or circumstances
held by a court of component jurisdiction to be unconstitutional or otherwise invalid, such a ruling shall not
affect the other parts of this section Chapter that can be given effect.

(Ord. dated 1/22/19 )
8.90.130 - Effective date.
This chapter shall be effective upon publication.

(Ord. dated 1/22/19 )

